PREFACE

In Content, we tried to
match the best of the
books in the discipline, and
there are quite a few of
them.

In prose style, we departed
from the norm: we chose a
non-textbookish style—so
it may engage the student
more.

As examples, we chose
marketplace happenings
and consumer stories
from current times as well
as those of historical sig-
nificance whose lessons
remain timeless.

We began this experiment
in reimagining a textbook
back in 2006. With your
feedback, we iterate each
edition for more enjoyable
reading.

Now, we await your judg-
menton 5e.
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FOR INTERNATIONAL
READERS

We have included examples
from diverse nations.

There is no denying, how-
ever, that the book is cen-
tered on North America.

All of the concepts are
applicable worldwide, of
course.

One silverlining of missing
local context maybe that
students can be tasked

to use the opportunity to
learn by identifying local
examples of the concepts.
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Students will learn if they
find the local application
to be similar. They will
learn even more if they
find it to be dissimilar.
Arguably, true learning
comes more from that
which is different from the
already-familiar. Tell us if
your experience differs.

We will value your opinion
on Se.
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